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These warranties can generally be divided into two categories, 
namely legal warranties and commercial warranties.  

• The first category, legal warranties, are based on consumers’ 
legal rights and are applicable notably in the case of a 
product’s non-conformity with its legal requirements.  Legal 
warranties are provided for by law and cannot be waived.  

• The second, commercial warranties, are the guarantees 
that are generally offered by salespeople.  A commercial 
warranty must lead to a written contract which must specify 
its cost, the terms of its implementation and its duration.  
However, this warranty is optional and is meant to be added 
to legal warranties, and in no event replace them. 

In 2019 and 2020, the DGCCRF (the French General Directorate 
for Competition Policy, Consumer Affairs and Fraud Control) 
carried out new investigations focusing on these legal and 
commercial warranties offered to consumers when buying 
electronics or household appliances.  The results of these 
investigations were published in September 2021 on the 
DGCCRF’s website.

The aim of these controls was to ensure the obligations 
regarding these warranties were being met, as well as to check 
the compliance with the precontractual information provided to 
consumers, making sure no misleading commercial practices were 
being performed.  Below is an overview of the restrictions and 
consequences implied by the said warranties, the observations of 
the DGCCRF having been quite enlightening. 

Non-compliance with the obligation to inform?

These investigations that took place over the last few years revealed 
irregularities in over a third of the monitored establishments.  
Out of over 557 establishments, including specialised department 
stores, food stores, manufacturers, specialised retailers, websites 
selling exclusively online, second-hand shops, anomalies were 
found in around 200 – 36%.    

Out of these 557 establishments where controls were carried 
out:

• 98 received warnings (i.e., 17%); 
• 84 injunctions (i.e., 15%), meaning that the company has a 

specific timeline within which it has to implement all the 
corrective measures listed by the DGCCRF or a fine will 
be possible; 

• 15 administrative reports; and
• 2 criminal reports (these 17 establishments representing 

3%).  

69% of the injunctions and 54% of the enforcement measures 
were the consequence of non-compliance with pre-contractual 
information obligations, as well as obligations relating to legal 
or commercial warranties.  In some cases, these injunctions aimed 
at correcting practices were made public by the DGCCRF on its 
public website. 

The products checked during these investigations included 
products known as “brown goods”, namely computers, tablets, 
mobile phones, televisions, hi-fi and audio equipment, video game 
consoles, cameras, etc, as well as those referred to as “white 
goods”, i.e., household appliances such as washing machines, 
refrigerators and dryers for example.

What does this obligation really mean?

Before consumers enter into a sales agreement, professionals are 
obliged to provide them with, in a clear and understandable 
way, all the necessary information relating to legal warranties, 
the functionality of the digital content and, where appropriate, its 
interactive nature, as well as the existence and implementation of 
warranties and other contractual conditions.  

The French regulator investigates the compliance of electronics 
and household appliance warranties

When purchasing a product, whether in a shop or on the Internet, you may come across so-called warranties.  
These warranties are not as straightforward as they might seem and often require some further looking 
into to avoid being misled if you are a client, or facing retribution if you are a salesperson.

https://www.economie.gouv.fr/dgccrf/quelle-information-sur-les-garanties-pour-les-produits-electroniques-grand-public-et
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Providing this information merely orally, such as during a 
conversation with the salesperson in the shop, is not sufficient.  
It must not only be available in writing but must also be directly 
accessible to consumers when carrying out their purchase. Even 
if this information is only included in the general terms of sale, 
this is not and does not meet the requirements of precontractual 
information either. 

Many of the-above-mentioned professionals, i.e., representatives 
of consumer electronic shops, household appliance shops, mobile 
phone shops, or even kitchen shops, are not fully aware of their 
obligations regarding precontractual information relating to legal 
warranties.  Many shops were not providing any information 
whatsoever, and when they were it was incomplete or not visible 
enough.

The “mystery client” technique, consisting of an agent going into a 
shop pretending to be a real client in order to be able to observe 
the way said shop and employees comply with various rules and 
regulations, revealed anomalies notably in major phone shops. 

How do companies circumvent these obligations?

According to the DGCCRF, companies often breach their 
obligations when trying to obtain the consumers’ consent.  This 
would be reflected through the following practices:

• Consumers sign a contract electronically, on a tablet, and 
they are only shown the part of the contract regarding the 
signature and not the whole document; or

• Consumers are sent, after the purchase, the terms & 
conditions.

The DGCCRF considers that these practices prevent consumers 
from being able to read the whole contract, even briefly, or if they 
do manage to have access to the whole document, to have time 
to reflect on it and its contents.  

Other practices were ruled as diverting consumers away from 
legal warranties and unduly turning them towards commercial 
ones.  The aim would be to keep consumers interested in 
commercial warranties, that they have to pay for.  Such practices 
would be: 

• An abundance of information on commercial warranty offers, 
with, however, no information whatsoever on the nature of 
these warranties;

• An abundance of information on commercial warranty 
offers, with, however, no information on legal guarantees 
being directly accessible;

• Offering commercial warranties while they would be less 
favourable or equivalent to the legal guarantees; or

• Exclusions from warranties of accessories.

What is at stake?

Non-compliant information on warranties is tantamount to 
misleading commercial practices.  These trigger criminal liability 
in France and can lead, for companies, to a fine of up to 1.5 million 
Euros and even, notably, an increase of the fine to 10% of the 
turnover of the company at stake.  The regulator can also ask for 
the suspension of the sale and the implementation of a number 
of corrective measures.  The consequences are therefore far from 
being negligeable.
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